
 

 

 

BIG THINGS ARE HAPPENING IN 2019! 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

DETAILS WITHIN…



 

 

Welcome to the 2019 season of Michigan Golf Live – our 20th year of 
celebrating the greatest game on earth! As the longest running golf 
Radio/TV program in Michigan, our desire is to partner with you using both 
traditional and new media technology to effectively share your message with our 
consistently growing audience of diehard golfers. 
 
MGL is pleased to offer a unique, powerful, unmatched array of channels for 
sharing your message to golfers across the state! 
 
Our flagship programs - MGL Radio & MGL-TV - continue to provide a powerful 
marketing punch as we celebrate our 20th season of broadcasting across 
Michigan and parts of Ohio and Indiana. 
 
UPDATE: In February, we celebrated the massive expansion of our TV 
show into Wisconsin, Minnesota, Chicago, and more of Ohio! See the TV 
section on the following pages for more details. 
 
In addition to our weekly broadcasts on Radio and TV, MGL provides all of our 
featured content via a variety of OnDemand and Social Media components that 
allow our audience to consume what they want, when they want, 24/7. 
 
Our pledge to you is to be creative, deliver impact, and generate 
business by encouraging our audience to play, stay, and purchase from our 
partners. No other program in the state reaches golfers in as many effective 
ways, as MGL and FGN!  
 



 

 
The Host: Bill Hobson created MGL and has 
served as Executive Producer/Host since its 
inception. Bill’s resume covers 35+ years in 
broadcasting, public speaking, marketing, 
and consulting with non-profit organizations 
to assist with their communication efforts. 
The full history of MGL can be found at 
michigangolflive.com/about.htm and 
more information about Bill and our parent 
company, Hobson Media, can be found at 
hobsonmedia.com 
 
In 2018, Bill was honored to be named 
the Media Person of the Year by the 
PGA MI Section! 
 
MGL Radio is heard Saturday mornings, May thru September, on a statewide 
network of 10 affiliates covering each of Michigan’s top markets including Detroit, 
Grand Rapids, Flint, Saginaw, Lansing, Traverse City, and many others.  
 
Every week, MGL Radio is broadcast on-site from a different destination, 
tournament, or special event. Our history has been to celebrate the game by 
taking the show “on the road” to be up close with the people and places our 
audience is invited to visit. As we celebrate the 20th Anniversary of MGL Radio, 
our longtime practice of leaving a stuffy studio will continue with another 
summer of road trips and on-site broadcasts. 
 
MGL-TV is seen 3 times per week on Fox Sports Detroit – the television home to 
the Pistons, Tigers, and Red Wings - seen in more than 3.6 million homes in 
Michigan, Ohio, and Indiana. 

 
The 30-minute program is designed to feature great golf 
destinations around the state, the nation, and the globe.  
 
Whether showcasing a single destination or showcasing an 
entire region, our viewers know MGL is THE place to turn for 

great golf travel tips and ideas – both in-state and to those wonderful winter 
warm weather escapes! 



 

For the last 19 years, as MGL has grown into the state’s leading voice for golf, 
we began to notice two distinct challenges – our limited season in a cold weather 
state, and the geographic limitations inherent in having the word “Michigan” in 
our show title. 
 
With those challenges in mind, in early 2017 we launched the newest member of 
the MGL messaging platform - the FORE GOLFERS NETWORK (FGN).  
 
FGN has quickly developed a national following through a unique year round 
menu of content that includes:  
 

• FGN TV – the newest addition to our world is a 30-minute TV program 
that airs in selected markets in Wisconsin, Minnesota, Ohio, 
Illinois (including Chicago). 
 

• FGN Podcast – a weekly podcast running 35-60 minutes in length, 
featuring interviews and special features with the biggest names in the 
game. A new episode of the FGN Podcast is published every Monday of 
the year. 
 

• ForeGolfersNetwork.com - a true “destination” website where visitors 
will find video reviews of equipment, travel destinations, 
inventions/innovations, and lifestyle content that closely matches the 
passions of our core golf audience. 

 
As FGN continues to grow, we’re seeing immense interest and positive feedback 
across the industry as big name guests, advertising partners, international 
destinations, and everyday golfers are subscribing and listening to the podcast, 
watching our YouTube channel, and visiting the website in consistently 
increasing numbers. 
 
This new platform – FGN – provides a tremendous messaging outlet to reach 
even broader audience that stretches beyond the boundaries of our 
home state. 



 

NEW FOR 2019 – the launch of FGN TV throughout the Midwest! 
 
Our featured destinations on MGL-TV have been increasingly interested in added 
exposure into markets throughout the Midwest. Now, those requests have been 
addressed in a remarkable way – the launch of Fore Golfers Network TV! 
 

HOW IT WORKS 
MGL TV will continue to be our primary focus in Michigan and parts of 
Ohio/Indiana. Aired 2 times per week on Fox Sports Detroit – the television 
home to the Pistons, Tigers, and Red Wings - more than 3.6 million homes 
receive our flagship program. 
 
Every Saturday and Sunday at 9:30 a.m., our 30-minute program 
features great golf destinations around the state, the nation, 
and the globe. Every episode is also shared on the MGL 
YouTube channel to allow for social media distribution. 
 
Whether showcasing a single destination or showcasing an entire region, our 
viewers know MGL is THE place to turn for great golf travel tips and ideas – both 
in-state and to those wonderful winter warm weather escapes! 
 

SAME SHOW. NEW NAME. INCREDIBLE REACH! 
 
FGN TV utilizes the same core program featured on MGL TV, but is rebranded as 
FGN TV to appeal to an audience outside Michigan. The added markets in 
Minnesota, Wisconsin, Illinois, Indiana, and Ohio can all be selected from a menu 
that best suits your audience goals and budget. 
 
Through FGN TV, you can reach golfers in 
Chicago, Minneapolis, Milwaukee, Green 
Bay, South Bend, and dozens of other key 
cities throughout the Midwest! 
 



 

MGL/FGN TV travels to the top destinations across the country and around the 
world, showcasing stunning places to stay and play in a weekly 30-minute 
program. The show airs in more than 3.6 million households, 2 times per 
week on Fox Sports Detroit. Our primary airtimes are Sat/Sun at 9:30 a.m.. 
 
FSD is also home to the Tigers, Pistons, and Red Wings – giving MGL-TV a 
massive platform for reaching the audience you most want! 

Only MGL/FGN 
brings you: 

- 3.5 million homes on Fox Sports Detroit 
- Airtime on Chicago’s #1 Sports Channel, 

NBC Sports w/ 4.3M Subscribers 
- Exposure in key Midwest markets 

MGL TV FGN TV 
BIG SHOW: 30-minute MGL-TV special 
featuring your course/resort or  
regional group of destinations 
 
Package includes: 

� Airs Sat/Sun at 9:30 a.m. on dates you 
choose on Fox Sports Detroit 

� Full HD production 
� Full licensing rights to the materials for 

use in various marketing efforts 
� Program shot in “evergreen” context so 

it can air for up to 3 years without 
revision 

BIG SHOW: 30-minute FGN-TV special 
featuring your course/resort or  
regional group of destinations 
 
Package includes: 

� Airs Sat/Sun at 9:30 a.m. on dates you 
choose on Fox Sports Detroit 

� Full HD production 
� Full licensing rights to the materials for 

use in various marketing efforts 
� Program shot in “evergreen” context so 

it can air for up to 3 years without 
revision 

Total cost: $8,500 (+travel) 

Total cost: Determined by 
Market/Station Selection 

 
The full list of FGN Affiliates is 

found on the next page! 

TV COMMERCIALS 
Each episode of MGL & FGN TV 

contains a limited amount of commercial inventory (2:00 total) 
 

1-5 week schedule including 1x:30 - $450 per week 
 

6+ week schedule including  1x:30 - $400 per week 
Commercial production is also available at an added cost. 



 

FGN TV AFFILIATE MENU 
SUMMER 2019 

MARKET AFFILIATE AIRTIME APPROX COST 

Chicago IL NBC Sports 4.3M Subs WDay 12:30 – 5:30p $2,800 

Milwaukee  WI WVTV CW Sat 1130a $1,200 

Milwaukee  WI EVTV MYTV Sat 930a $750 

Madison WI WMSN FOX Sat 630p $1,000 

Green Bay - Appleton WI WLUK FOX Sun 11p $700 

Green Bay - Appleton WI WCWF CW Sun 3p $800 

Minneapolis MN WUCW CW Sat 1p $800 

Champaign - Springfield  IL WBUI CW Sat 4p 

Champaign –Springfield IL WCCU FOX SUN 10a 

Champaign - Springfield IL WICD ABC SUN 11a 

$1,000 

Cincinnati OH WSTR MYTV SAT 1030a $900 

Cincinnati OH WKRC CBS SAT 12N $4,000 

Cincinnati OH EKRC CW SAT 12N $800 

Columbus OH ESYX THISTV SUN 9A $800 

Columbus OH WSYX ABC SAT 12N $2,750 

Columbus OH WWHO CW SAT 130P $800 

Dayton OH WKEF ABC SUN 10A $1,000 

Dayton OH WRGT FOX SUN 830A $900 

South Bend IN WSBT CBS SAT 1230P $1,100 

Steubenville OH WTOV NBC SAT 12N $600 

Steubenvlle OH ETOV FOX SAT 930A $500 

 
 

NBC SPORTS CHICAGO 

- 4.3 Million Subscribers 
- Primary Home for the Bulls, 

Blackhawks, White Sox and Cubs 



 

MGL Radio is heard Saturday mornings, May 
thru September, on a statewide network of 10 
affiliates covering each of Michigan’s top 
markets including Detroit, Grand Rapids, Flint, 
Saginaw, Lansing, Traverse City, and many 
others.  
 
Every week, MGL Radio is broadcast on-site 
from a different destination, tournament, or 
special event. Our history has been to celebrate 
the game by taking the show “on the road” to 
be up close with the people and places our 
audience is invited to visit.  
 
As we celebrate the 20th Anniversary of MGL 
Radio, our longtime practice of leaving a stuffy 
studio will continue with another summer of 
road trips and on-site broadcasts. 
 
We also recognize the shifting trends in audience listening habits. We live in an 
“On Demand” world of streaming, binge-watching, and podcasts. Consumers 
have become accustomed to receiving content when they want it and how they 
want it. In other words, not every golfer is listening to live radio on Saturday 
mornings…but they are still important to our advertising partners and featured 
destinations. 
 
So, in addition to the live 
broadcasts of MGL Radio on 
terrestrial/traditional stations, we 
also provide full show podcasts 
within an hour of the original airing 
of the program. Our audience is 
able to download all of MGL Radio 
on Saturday (or when they choose) 
via Apple Podcasts, Google Play, 
and several other podcast 
providers. 

MGL RADIO at GRAND HOTEL 



 

 

MGL RADIO 
 
Invite MGL Radio to broadcast our 2-hour statewide show LIVE from your 
location for just $1550. That cost includes 3 additional weeks of 
commercials at no extra cost. 
 
We’ll focus the show on telling your story, inviting listeners to visit, and having a 
blast talking golf with the game’s biggest names. 
 
MGL Radio is YOUR infomercial, providing 2-hours of reasons for them to 
come see what you have to offer. You’ll also receive the link to the podcast of 
the show, so those who missed it live can listen in 24/7 OnDemand for free! 
 
ADDED PUNCH: COMMERCIALS ON MGL RADIO 
In addition to the full MGL Radio show, we also offer radio commercials 
within the program. Let us help tell your story in a creative way, using :30/:60 
spots – or perhaps a 2:00 vignette that really drives home your message. 
 
Rates for MGL Radio Commercials: 2 x :30 or 1 x :60 - $200/week 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
See the 2019 MGL Radio Broadcast Calendar online at www.mgltv.com 

MGL at BIG CEDAR LODGE 



 

 

Excellence in Digital and Social Media communication is vital to successfully 
sharing the messaging of our key partners. At MGL/FGN, we’re active, engaged, 
and highly responsive to our audience across multiple digital platforms. 
 

• Social Media – both MGL and FGN are directly connected with our 
audience on Facebook and Twitter, with thousands of followers 
 

• YouTube – in an era of On Demand media consumption, the MGL and 
FGN YouTube channels have become vital outlets for both our “on air” 
programs, as well as special features focusing on fan interaction, travel 
stories, and equipment reviews. 
 

• Facebook Live/Periscope – these outlets are vital to MGL/FGN being 
able to quickly respond to breaking golf news, launch special promotions, 
and bring our audience “inside the ropes” during MGL TV production and 
other special moments. Going live at any time means MGL/FGN is at the 
forefront of maintaining our position as the leading golf voice in the state. 
 

• Weekly eBlasts – with more than 23k subscribers, the weekly MGL 
eBlast is a fantastic vehicle for sharing special promotions, programming 
updates, links to key partners, contesting, and much more. Every 
Thursday, our audience of subscribers receives “MGL eNews” updates 
filled with content featuring our partners and our programs.  

 



 

In addition to the Radio, TV, Podcasts, and Social Media content provided by 
MGL/FGN, we’re also excited to offer Specialty Services designed to assist our 
partners in better presenting their destinations. 
 

MGL “SKYVIEW” AERIALS 
 
What do Oakland Hills, Arcadia Bluffs, and Grand Hotel have in common?  
 
They’ve all partnered with MGL for help in capturing the beauty of their 
destinations from the air, through the use of the MGL “Skyview” Aerial package. 
 
New technology allows us to provide you with hole-
by-hole aerial video flyovers of your course in 
stunning HD quality, at a tremendous value! Your 
website, trade show displays, and marketing 
pieces will never be the same after you 
incorporate this “network look” into the presentation. 
 
The MGL “SKYVIEW” HD AERIAL VIDEO package 
provides you with: 
 

� A full 18-hole flyover tour of the course(s) 
or Beauty Reel Music Video showcasing the 
very best visuals throughout the property 

� Fully edited final product with color correction, motion stabilization, 
individual hole graphics, and slow motion video presenting high and low 
angles of each hole 

� Narration track where YOU describe each hole for the viewer 
� Final edited package with everything as a single file ready for 

uninterrupted playback AND each hole as a separate chapter, allowing you 
to present on a website course tour 

� You own all the footage and can use it for years to come 
 
 
MGL SKYVIEW PACKAGE COST: $2000 for 18-hole tour or Beauty Reel 
 
Discounted rates for destinations with multiple courses 
 
 


